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Note: Demographic questions can be

' sensitive in nature, thus, it is important we

s jup - 08°% clearly state the purpose of these questions.

These questions were designed to gain a
better understanding of the scale of surfing’s

lack of diversity in Cape Town. Respondents
could choose not to respond to this question.

The following infographic displays the results found
through a survey that was performed in 2019 in order to
further investigate and understand Cape Town’s surf HOW OLD ARE YOU?

culture and associated economy. 373 participants were 8 1 0/0 MALE

surveyed and the results are intended...
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19% FEMALE

WHAT IS YOUR MONTHLY INCOME?
OverR60000 QLEIRT

R40000-R50000 WhEXI:R 8.5%
coloured

R30000-R40000 QX ZEl ‘

R20000-R30000 Q@lARL o

0.5%

_ o
R10000-R20000 WEALRD black/african

WHICH BEST DESCRIBES YOUR CURRENT PROFESSION?
Under R10000 WIXI:EZ

Manufacturing, construction
& agriculture

O ce & administrative
1 2 O/O support
Business and other service

Finance & Insurance 29 WHAT IS THE HIGHEST LEVEL OF
Art, design, entertainment Protective workers EDUCATION YOU HAVE COMPLETED?

sports, Im, media Healthcare practioners & & social services
medical-related professionals

0%

Sales & related ‘ 2.43 %
occupations
Student/scholar . . . ‘ . 23.24%

o Hospitality, catering, 7.5 % 000 12.43 %
1 7.3 /o retail or leisure activites . . . . . 25.41 %

0000000 3519%

WHAT IS YOUR PREFERRED DISCIPLINE OF WAVERIDING?
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i St ati Sti CS []— Bodyboarding 4.5% Body surng 1% *0\)“ L/T;,?
pIDYOU ST, Stand up paddle boarding 2.5% Beginr!er 2% HOW LONG HAVE YOU BEEN SURFING FOR?
o 7 Intermediate 55%

HOW OFTEN DO YOU SURF?

2 MUUES

nature / Love
of the ocean

ZRZERRR . L

Weekly
_ yourself
Fortnightly 62 %
Monthly 5 0%
Less than once a month 3 94

@ 4. Travel & Surf
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Spots
mesesasessasesasaseasesesazosia: - WHERE DO YOU MOST HOW FAR DO YOU TYPICALLY
E 5. Su rf E FREQUENTLY SURF? TRAVEL TO SURF (ONE-WAY)?
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NUMBER OF BOARDS SHAPED IN CAPETOWN PERYEAR 31.4% O
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The boards are sold for an average of : — — — et
* The following information was obtained through anecdotal evidence from an 5km 10km 20km
expert sample and was not an outcome of the survey. 1‘ 1‘ 1‘ 1\
T T SR | © MAIN FACTOR YOU CONSIDER
DO YOU OWN? i A l WHEN CHOOSING A SPOTTO
30 % ' (’.-\\ ” SURF?
245 % E# WAVE QUALITY
Less than 20% | .
R 5 000 PROXIMITY
YES
s 139 FRIENDLY ATMOSPHE-
R 5000 - WHAT IS THE MOST IMPORTANT
R 10000 FACTOR THAT DETERMINES YOUR LESS CROWDE-
HAVE YOU EVER BUYING DECISION WHEN IT BEACH ENVIRONME
DONATED AN OLD COMES TO SURFBOARDS? -
1 2 3 4 5+ SURFBOARD OR
WETSUIT FORTHE Brand)/
DEVELOPEMENT OF

THE SPORT?

HOW MUCH MORE WOULD YOU BE

WILLING TO PAY FOR AN ECOBOARD
WHEN COMPARED TO A

CONVENTIONAL SURFBOARD?

WHAT PERCENTAGE OF YOUR

SURF-RELATED EQUIPMENT DO YOU

PURCHASE ONLINE? MOST POPULAR
INTERNATIONAL BRANDS
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\ % % % Q % % 70 % INTERNATIONAL ]

Oneill
Less than 25 %%% Billabong

RVCA

20 -40 % more

People’ )
h 40 - 60 % more '1.25 % HAVE YOU EVER SURFED 25 - 50 % Q Pre(fe::)e::es QUICklsﬂver
? Hurley
| 60 % + more .,5 % AN ECOBOARD 50 - 75% % Xcel
Vans
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